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What we will talk about

The current situation

Trends in Data and Business 
Intelligence (BI)

Tools to use today

Tips to use

Summary

Q&A

https://www.gsb.stanford.edu/insights/10-tips-giving-effective-virtual-presentations
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Redefining
Céad Míle 
Fáilte?
 



How Do I
Continue My 
Business?
 



How Do I
Reopen My 
Business?
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Business people 
with analytics 
skills not just 
analysts 
PwC



Identifying the  
problem is 
usually a 
challenge
 



What are some of 
your current 
challenges?
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to Take 
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Data Analysis 
Automation

More real-time data

Speeding up business 
decision-making procedure



Using 
Business 
Intelligence 
 



BI Dashboard created by RADAR Insight by Michael Bosonnet for Griffith College  



Data Is For  
You 
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Source: McKinsey

Decision making process



What can I do?

Social media presence

Scheduling content 

Search engine optimisation

Observing Analytics

• Traffic 
• Sentiment 
• Pre-bookings 

   Email marketing

https://www.gsb.stanford.edu/insights/10-tips-giving-effective-virtual-presentations


Brief?
Knowledge?
KPIs?
Stakeholders?



Your Digital Metrics
Levels of engagement (#)
Influencer engagement 
Growth, Reach, SoV 
Conversions - ecommerce 
Campaign engagement 
Earned media Sharing 
Organic conversation 
Traffic 



BIG DATA & SMEs
Better Products and Service
Competitive Advantage
Customer Insights

 



Communication 
=

Success



UX is 
essential to 
success
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What we will talk about

Google 

Hubspot or Intercom

Mailchimp

Shopify 

Facebook 

Twitter

Q&A

https://www.gsb.stanford.edu/insights/10-tips-giving-effective-virtual-presentations


Using 
Google
My Business
 



Businesses like mine 
appear here!



Using 
Google
Analytics
 



Google Analytics

https://analytics.google.com/analytics/web/?utm_source=demoaccount&utm_medium=demoaccount&utm_campaign=demoaccount#/report-home/a54516992w87479473p92320289


Google Analytics

https://analytics.google.com/analytics/web/?utm_source=demoaccount&utm_medium=demoaccount&utm_campaign=demoaccount#/report-home/a54516992w87479473p92320289


Google Analytics

https://analytics.google.com/analytics/web/?utm_source=demoaccount&utm_medium=demoaccount&utm_campaign=demoaccount#/report-home/a54516992w87479473p92320289


Google Analytics

https://analytics.google.com/analytics/web/?utm_source=demoaccount&utm_medium=demoaccount&utm_campaign=demoaccount#/report-home/a54516992w87479473p92320289


Google Analytics

https://analytics.google.com/analytics/web/?utm_source=demoaccount&utm_medium=demoaccount&utm_campaign=demoaccount#/report-home/a54516992w87479473p92320289


Using 
Google
Trends
 



Google Trends

https://trends.google.com/


Using 
Hubspot
 



Hubspot

https://hubspot.com/


RADAR Insight 

https://michaelbosonnet.com/


Using 
MailChimp
 



Mailchimp

Mailchimp
Is a free tool that can be used for 

creating Newsletters in just simple 
steps

https://mailchimp.com/


Mailchimp

https://mailchimp.com/


Using 
Facebook 
Business 



Facebook Creative Hub

Facebook

https://www.facebook.com/business


Facebook IQ

Facebook

https://www.facebook.com/business


Facebook IQ

Facebook

https://www.facebook.com/business


Facebook Insights

Facebook

https://www.facebook.com/business


Using 
Instagram 
Analytics 



Twitter
Sentiment
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Master one 
tool at a 
time￼



Delve into 
online 
resources



Research 
terminology 
that you don’t 
understand 



Use tools like Hubspot 
for scheduling 
appointments with 
customers 

Hair salon
Make-up artist,￼ B&B 
Hotel, 
Restaurant,gyms￼



Use Facebook & 
Instagram 
analytics for 
social insights on 
the mobile



Google my 
business 
(physical address 
and phone) 
insights



Research  
surveys, 
focus groups 
Online



My control
________
The Reality



Summary 

1. Keep it simple master one tool at a time .
2. Now could be a good time to work on 

improving your SEO Search engine results
3. Sites such as Moz, Search Engine Land and 

SEMRush are expert and authority sources 
for SEO content.



Thank you 
Michaelbosonnet.com

http://michaelbosonnet.com

